ReaderTT.config = {"pagecount":87,"title":"E.M.I.                                    INDUSTRIALIZACION DEL ACHACHAIRU EN LICOR                  PREPARACION Y EVALUACION DE PROYECTOS","author":"WINDOWS XP","subject":"","keywords":"","creator":"Writer","producer":"LibreOffice 7.2","creationdate":"D:20220116075927Z'","moddate":"","trapped":"","fileName":"document.pdf","bounds":[[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[1210,935],[1210,935],[935,1210],[935,1210],[1210,935],[1210,935],[1210,935],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210]],"bookmarks":[{"title":"1.6 ALCANCE DE LA INVESTIGACION","page":9,"zoom":"XYZ 166 674 0"},{"title":"1.6.1 ALCANCE TEMATICO","page":9,"zoom":"XYZ 238 509 0"},{"title":"1.6.2 ALCANCE GEOGRÁFICO","page":9,"zoom":"XYZ 129 344 0"},{"title":"1.6.3 ALCANCE TEMPORAL","page":10,"zoom":"XYZ 129 1041 0"},{"title":"1.6.4 ALCANCE INSTITUCIONAL","page":10,"zoom":"XYZ 129 913 0"},{"title":"2.1 DESARROLLO DEL FUNDAMENTO TEORICO","page":11,"zoom":"XYZ 129 652 0","children":[{"title":"2.1.5 NIVELES DEL PRODUCTO","page":21,"zoom":"XYZ 238 426 0","children":[{"title":"2.1.6 CICLO DE VIDA DE LOS PRODUCTOS","page":22,"zoom":"XYZ 238 704 0"},{"title":"2.1.7 DIFERENCIACIÓN","page":28,"zoom":"XYZ 129 561 0"},{"title":"2.1.8 DISEÑO DE PRODUCTOS","page":32,"zoom":"XYZ 238 577 0"}]},{"title":"2.1.9 INVESTIGACIÓN DE MERCADO","page":36,"zoom":"XYZ 129 486 0","children":[{"title":"Mercado","page":37,"zoom":"XYZ 129 674 0"},{"title":"Estudio de mercado","page":37,"zoom":"XYZ 129 359 0"},{"title":"Oferta","page":38,"zoom":"XYZ 129 951 0"},{"title":"Demanda","page":38,"zoom":"XYZ 129 786 0"}]},{"title":"Segmentación de mercado","page":38,"zoom":"XYZ 129 546 0"},{"title":"2.1.10 EL MARKETING MIX","page":40,"zoom":"XYZ 129 636 0","children":[{"title":"Producto/Servicio","page":41,"zoom":"XYZ 129 1041 0"},{"title":"Precio","page":41,"zoom":"XYZ 129 636 0"},{"title":"Promoción","page":41,"zoom":"XYZ 129 359 0"},{"title":"Plaza","page":41,"zoom":"XYZ 129 231 0"}]},{"title":"2.1.11 MÉTODOS PROMOCIONALES","page":42,"zoom":"XYZ 238 876 0"},{"title":"Funciones de la promoción","page":45,"zoom":"XYZ 129 646 0"},{"title":"2.1.12 SUSTENTOS INSTITUCIONALES","page":47,"zoom":"XYZ 238 1041 0","children":[{"title":"Misión","page":47,"zoom":"XYZ 129 876 0"},{"title":"Visión","page":47,"zoom":"XYZ 129 449 0"},{"title":"2.1.13 Áreas funcionales","page":48,"zoom":"XYZ 238 1041 0"}]}]},{"title":"3.1.3 OPERACIONALIZACIÓN DE LAS VARIABLES","page":49,"zoom":"XYZ 129 395 0"},{"title":"PROBLEMA","page":51,"zoom":"XYZ 108 790 0"},{"title":"OBJETIVO","page":51,"zoom":"XYZ 419 790 0"},{"title":"HIPOTESIS","page":51,"zoom":"XYZ 744 790 0"},{"title":"Causa","page":51,"zoom":"XYZ 108 679 0"},{"title":"Provoca","page":51,"zoom":"XYZ 108 529 0"},{"title":"Efecto","page":51,"zoom":"XYZ 108 455 0","children":[{"title":"4. ANALISIS DE VIABILIDAD","page":57,"zoom":"XYZ 163 501 0"},{"title":"4.1 VIABILIDAD TÉCNICA","page":57,"zoom":"XYZ 170 445 0","children":[{"title":"La Publicidad","page":58,"zoom":"XYZ 129 913 0"}]},{"title":"4.2 VIABILIDAD FINANCIERA","page":61,"zoom":"XYZ 129 476 0"},{"title":"5. ANÁLISIS Y ESTUDIO DE MERCADO","page":64,"zoom":"XYZ 184 678 0","children":[{"title":"Población consumidora","page":65,"zoom":"XYZ 129 1041 0"},{"title":"Comportamiento del consumidor","page":66,"zoom":"XYZ 129 214 0"}]},{"title":"6. DEFINICIÓN DEL PRODUCTO","page":74,"zoom":"XYZ 184 683 0","children":[{"title":"6.1 El producto en el mercado","page":74,"zoom":"XYZ 129 364 0","children":[{"title":"Producto Básico","page":75,"zoom":"XYZ 129 1041 0"},{"title":"Producto Esperado","page":75,"zoom":"XYZ 129 801 0"},{"title":"Producto Aumentado","page":76,"zoom":"XYZ 129 1041 0"},{"title":"Producto Potencial","page":76,"zoom":"XYZ 129 539 0"},{"title":"Determinación del precio del producto","page":77,"zoom":"XYZ 129 910 0"}]},{"title":"7. COMERCIALIZACIÓN DEL PRODUCTO","page":79,"zoom":"XYZ 184 1041 0"},{"title":"Producto","page":80,"zoom":"XYZ 129 674 0"},{"title":"Flujo grama de Elaboración","page":81,"zoom":"XYZ 129 827 0"},{"title":"Precio","page":82,"zoom":"XYZ 129 669 0"},{"title":"8. PUBLICIDAD","page":83,"zoom":"XYZ 184 748 0"}]},{"title":"9. CONCLUSIONES","page":85,"zoom":"XYZ 184 891 0"},{"title":"10. RECOMENDACIONES","page":85,"zoom":"XYZ 238 247 0"}]}],"thumbnailType":"jpg","pageType":"html","pageLabels":[]};
